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INDUSTRY AIDS BUILDING PROGRAM 


U . 8S. Distribution Census 
Reports to Help Retailer 
Analyze Business T rend 


Bureau Official 


Outlines 


Methods of Ansheeasl 


Figures to Local Studies by 
Independent Merchants 


By JOHN GUERNSEY 
In Charge of Retail Distribution, United States Bureau of the Census 


ASHINGTON, D. C., 





a result of efforts, 


made mostly by the various trade associations, to im- 
prove wholesale and retail trade, the need for accurate and 
complete information on the distributive system became. 
apparent and it is in an endeavor to supply that imperative. 
need that the census of distribution has been undertaken. 


The retail merchant in a small 
town will undoubtedly get as 
much benefit from the census of 
distribution as the retailer in 
larger localities. As a matter of 
fact, even a merchant in towns 
under 1,008 population, where fig- 
ures for his town are not pub- 
lished will, by proper use of the 
figures, be able to get as much 
benefit as if the figures were 
available for his town. For it is 
by comparing his operations with 
the average for stores of his kind 
and size that the merchant will be 
able to see where he is weak 
and to govern himself accordingly. 
The next question which arises is: 

“How can these census figures be 
applied?” 

A merchant or dealer in any line 
of retail trade may compare the 
sales per capita in his line in his 
city with similar sales per capita 
in other cities, in an effort to see 
whether his city was ahead or be- 
hind in the consumption of his 
merchandise. He would also know 
the number of potential customers 
upon whom he could draw for busi- 
ness and would be able to estimate 
their probable annual purchases of 
his merchandise and see by this 
whether he was getting all of the 
business that ought properly come 
to a store situated like his. 

The merchant also will be able to 
classify his store as a little, medium 
sized or big store. That is, he would 
be able to determine whether he 
was larger or smaller than the aver- 
age. It might be that he had previ- 
ously thought that he was getting 
his full share of the business and 
would discover from 2n examination 


(Continued on page 10) 
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WHITE CO. ANNOUNCES 


PROMOTION OF TRIEBNER 


Cleveland, May 6.—F. E. Triebner, 
district manager for the White 
Company at Pitts- 
burgh, has been 
appointed acting 
regional manager 
for the central 
region of that 
company. 

The _ appoint- 
was an- 
nounced today by 
Vice - President 
George F. Russell, 
who recently was 
promoted to gen- 
ral sales man- 
ager of the White 
Company. Mr. Triebner will have 
headquarters at Cleveland, and his 
duties at Pittsburgh will be taken 
over by R. L. Fullerton, 

Mr. Triebner has been with the 
White Company for the past thir- 
teen years, having joined the com- 
pany in November, 1917, in the spe- 
cia! sales department. In 1923, he 
was promoted to manager of the 
national sales department, going to 
Pittsburgh in 1926 as_ district 
manager. 


GASOLINE LOSSES DUE TO 
LEAKAGE MAY BE DEDUCTED 
Harrisburg, Pa., May 6.—L. S. Per- 

sun, deputy commissioner of motor 
vehicles, in charge of liquid fuels tax 
collections, advises that dealers and 
consumers will be allowed to de- 
duct gasoline losses due to shrink- 
age, Spillage, leakage and evapora- 
tion, not to exceed 2 per cent., and 
that all losses due to fire and theft 
may be deducted. 





F. E. Triebner 


Safety Problems Given 
Attention at Air Show 


EW YORK, May 6.—Methods 
of minimizing aviation losses 
due to accidents are _ receiving 
close attention of five committees 
of the Aeronautical Chamber of 
Commerce of America, Inc., who 
are holding joint sessions here 
this week during the New York 
Air Show, in Madison Square 

Garden. 

These committees were appointed 
some time ago by the chamber, and, 
after studying various problems, are 
bringing their findings together 
for discussion preparatory to joint 
recommendations. 

The fuel and lubricants safety 
committee adopted a resolution out- 
lawing gifts of free gas and oil for 
advertising or publicity, and sug- 
gested that the money so saved be 
used in research for new methods 


; 


of preventing oil and gasoline fires. 

The flying school section commit- 
tees recommended to the Depart- 
ment of Commerce that the present 
student pilot permits requiring a 
rigid physical examination be elim- 
inated and that any physician's cer- 
tificate stating that the student is 
in normal health and has no abnor- 
mal defects should be substituted 


This recommendation was made aft- | 


er it was decided that the present 
student permit requirements were 
unnecessary in modern planes and 
with present instruction standards. 

The joint executive committee 
recommended that the chamber un- 
dertake the task of acting as a liai_ 
son between the aircraft 
and separate aviation commissions 
set up by law in the various states. 

Attendance at the aviation show 
has been large, 


industry | 


Sound Dealer SURVEY REVEALS RESPONSE 
IN ALL PARTS OF COUNTRY 


Manufacturers and Distributors Follow Suggestion 


of the President, but Hold Con- 


Basis Shown 
By Cadillac 


Detroit, May 6.—While the 
volume of sales this year is run- 
ning consistently below the levels 
established in 1929, there is a gen- 
eral feeling here that the dealer 
organizations of the various man- 
ufacturers are on a sounder basis 
than ever before. 

This was conclusively shown in 
the survey which Automotive Daily , 
News has just presented to its! 
readers. Another indication of this 


velopment is found in a statement 
just received from H. M. Stephens, 
general sales manager of the Cadil- 
lac Motor Car Company, as fol- 
lows:— 

“Our dealer and distributor or- 
ganization is in healthy condition. 
A decided improvement has been 
shown since January 1, in operat- 
ing efficiency and a desire by deal- 
ers and distributors to put their 
businesses on a sounder basis. The 
average dealer is not making as 
much money as last year on ac- 
count of reducéd volume. How- 
ever, an improvement is antici- | 
pated in this respect.” 


FRANKLIN NAMES LEDYARD 
TO HEAD ITS CUSTOM 
BODY SALES DiVISION 


Syracuse, N. Y., May 6.—An- 
nouncement of the appointment of 
M. K. Ledyard to 
head the custom 
body sales depart- 
ment of the 
Franklin Automo- 
bile Company was 







made here this 
week. Mr. Led-: 
yard is now laying 
out a complete 
procedure for 
merchandising de- 
signs that have 


already been an- 
nounced and the M. K 
special designs, : 
which originate in individual buy- 
ers’ preference. 

Mr. Ledyard, before joining the 
Franklin company, was sales repre- 
sentative for Dietrich, Inc. In this 
connection he maintained contacts 
with Franklin and other eens 
companies producing custom ca 
instructed salesmen in the aor 
chandising of custom types, and 
acted in a consulting capacity in 
the introduction of buyers’ specific 
requirements in designs. 


FORD MOTOR MAY ERECT 

PLANT AT VANCOUVER, B. C. 

Toronto, Ont., May 6 (UTPS).— 
Realtors and financiers here have 
received a report that the Ford 
Motor Company of Canada, Ltd., is 
to locate a plant at Vancouver, B. 


Ledyard 








C., on the Pacific Coast, to serve 
the Western Canadian and trans- 
Pacific markets. 
Sparks From Detroit...... Page 2 
Engineering, Production, Factory, 
Page 3 
Editorial: “Power Forms”..Page 4 
Calendar of Coming Events, 
Page 4 
New Dealer Appointments, Page 8 


Financial News, Stock Range, 
: Page 10 
WHOLESALE 
Jobber Survey in Lincoln to Be 
Available to Public........ Page 9 
REFERENCE TABLES 
Passenger Car Equipment Table, 
Page 8 


struction 


to Néeds 


N* YORK, May 6.—In response to President Hoover’s 
request that construction work be pushed wherever 


possible, 


the automotive industry is carrying on moderate 


building programs in all parts of the country, but is going 
trend toward sound business de- ahead on a conservative basis with the intention of avoiding 
any over-expansion in this direction. 


Shipments by 


C hrysler Up 


11% in April. 


Detroit, May 6.—April_ ship- 
ments of Chrysler-built passenger 
cars, trucks, buses and commer- 
cial vehicles totaled 37,527, an in- 
crease of 3,711 units, or IL per 
cent. over March, 1930. 

April retail sales of Chrysler Mo- 
tors products were 32 per cent. 
above sales to the public in March. 
Field stocks are 39 per cent. below 
what they were at’ this time last 
year 

April shipments of 
the Chrysler name _ were 
Dodge passenger cars, 10,571: 
outh, 8,887, and De Soto, 
commercial fields, Dodge 
2,170 trucks, buses, and Fargo, 
vehicles. 

Shipments of Plymouth cars in 
April were 70 per cent. ahead of 
March, this increase reflecting the 
Plymouth price reduction, which 
was effective March 10. 

Shipments of cars bearing Chrys- 


bearing 
11,045; 
Plym- 
4,541. In 
shipped 
313 


cars 


ler name during April showed 
gains not only over March, but also 
over April of 1929, increase being 
12 per cent. and 3 per cent., re- 


spectively. 


* The Automotive Daily News has 
| under way a survey of construction 
| developments among the manufac- 
| Bering and distributing units of — 
| industry throughout the country, 

| cities outside of the larger ane 
facturing centers, which were cov- 
ered in a previous survey. 

| This survey reveals that a large 
| amount of building is being done by 

arious divisions of the industry in 

ben territories around Kansas City, 
| Indianapolis, Akron and in the Pa- 
cific Northwest. Factory additions, 
|new garages and new dealer build- 
ings make up the bulk of the new 
construction activity 





Kansas City, May 6.—The auto- 
motive industry will contribate 
several millions of dollars in 
Kansas City to President Hoo- 
ver’s building program for the 
nation. Several of these proj- 
ects are under way and others 
will be started in the next few 
weeks. 

The largest building development 
in Kansas City under way at this 
time is one that has its basis in the 
growth of one branch of the auto- 
motive field—that of bus transpor- 
tation. A bus terminal, garage, 
hotel and office building is under 
cOnsrtuction here for the Pickwick- 
Greyhound organization that will 
cost $5,400,000. The bus terminal 
will be the largest and finest in the 

| United States, it is claimed, with 
direct hotel connections. This 


(Continued on page 2) 


Automobile Sales Clinics | 
Planned by Chicago A. T. A. 


‘HICAGO, May 6.— What has 
been referred to as a series of 
“automobile sales clinics,” unique 
in their conception and intended 
further to stimulate new and used 
car business on a profitable basis, 
is just announced by the Chicago 
Automobile Trade _ Association 
through J. R. Histed, president. 

This organization will shortly send 
out invitations to its 800 dealer 
members to attend two luncheon- 
meetings at the Hotel Sherman here, 
the first on May 15 to be addressed 
by H. W. Peters, vice-president in 
charge of distribution of the Packard 
Motor Car Company, and the second 
on May 23, at which Paul G. Hoff- 
man, vice-president and sales chief 
of the Studebaker Corporation, will 
be the speaker. 

The subject of Mr. Peters’ talk will 
be “Controlled Production Means 
Controlled Merchandising,” while 
Mr. Hoffman's discussion will be on 
the topic of “Used Car Merchandis- 
ing and Advertising.” 
events will precede 
Automobile Trade 
ver anniversary meeting in June. 

In both instances the association 


the Chicago 


Both of the} 


Association's sil- | 


has chosen speakers who have been 
on the dealer's side of the fence and 
| who in their present roles as factory 
'executives have never lost apprecia- 
tion of the dealer’s point of view: 
Mr. Peters was in charge of Pack- 
ard's Chicago activities before being 
summoned to his present post in 
Detroit. While here he was vice- 
president of the Chicago Automobile 
Trade Association. Mr. Hoffman as 
head of the company bearing his 
name in Los Angeles was known as 
one of the most successful distribu- 
tors in the country, his record in the 
sales of Studebaker cars resulting in 
his being called to head the factory's 
Sales activities in South Bend. He 
is also co-author of a book on used 
cars. 

Both Mr. Peters and Mr. Hoffman 
have established outstanding leader- 
ship in the fields which they are to 
cover in their talks. They have ac- 
cepted the invitation to give asso- 
ciation members here the benefit of 
their experience. Mr. Peters will 
confine himself chiefly to new cars 
and Mr. Hoffman to used cars. Of- 
ficials of the trade body expect these 
meetings to aid materially in quick- 
ening the sales pace in this territory, 
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AUTOMOTIVE 


and 


AIRCRAFT PRODUCTS 


THE G & O MANUFACTURING CO., 





KANSAS CITY WORK 
TO: REACH SEVERAL 
MILLIONS OF DOLLARS 


(Continued from Page 1) 


development will be completed in 
the next few months. 

The Reid-Ward Motor Company, 
Packard distributor here, has just 
moved into one of the finest sales 
and service plants in the Middle 


West. built under contract with the 
Packard factory. The building and 
equipment represent an investment 
of approximately $800.000. 

The Dart Truck Company, manu- 
facturer of the Dart line of trucks, 
has contracted for an addition to 
its factory. to be built at once. The 
addition will be used to handle the 
parts department and offices, and 
thus give more space in the present 
factory for the building of trucks. 

The Diamond T Motor Car Com- 
pany is building a new branch at 
1608-15 Locust St. The building is 


ew Haven, Connecticut 100x160 feet and will be ready for 
EOI. EEE E I oceupancy By cupe és - iad 
, wweannne . a e Black & Decker Manufactur- 
HENRY VISITS THE SOUTH ing Company is building a new fac- 
Jacksenville, Fla. May  6.— tory branch here, the work to be 
Thomas P. Henry. president of the completed during the summer. 
American Automobile Association, The Kansas City Power and 
was a visitor in Jacksonville last Light Company will erect a garage 
week. during the summer that will care 











Why 
Studebaker 


is known as 
America’s 
Friendliest 

Factory 


Studebaker dealers enter into no 
contracts for specified quantities of 
cars. There are no “commitments.” 


Studebaker dealers are protected 
against bosses due ta price reduc- 
tiens, Studebaker pioneered this 
policy. 


If it becomes necessary to can- 
cel a contract. car and parts stocks 
are repurchased. 


Studebaker 
Studebaker's 


dealers benefit by 
nationally advertised 
Used Car Pledge—another impor- 
tant form of dealer assistance 
pioneered by Studebaker. 


Studebaker 
Studebaker's 
in the 


dealers benefit by 
factory participation 
Highway Safety Plan, pro- 


viding for the destruction of old 
cars 
The Studebaker Franchise, with 


a sogle overhead, covers not only 


a complete line of Six and Eight 
cylinder motor cars, priced from 
$895 to $2575. but also Ambu- 


Janees, Funeral Cars and Commer- 
cial Cars. 


Studebaker provides Budgeting 
and Accounting assistance. Sales 
and Service Training Courses, a 
workable Fiat Rate Shop Plan and 
a comprehensive Retail and Whole- 
sale Finance Plan. 


Studebaker supports its dealers 
with one of the most powerful, 
diversified and effective advertis- 
ing and publicity programs in the 
industry Magazines, newspapers, 
radio and direct-mail are al! util- 
ized heavily. 


These are the tangible evi- 
dences of Studebaker friend- 
liness. These are the reasons 
why, month after month, the 
list of Studebaker dealers 
grows longer, with few miss- 
ing names. 


For fifteen years, 
Studebaker has been 
inaugurating _pol- 
icles to protect 
dealers’ profits, to 
help them make 
more money ... its 
aggressive attitude 
is also reflected in 
engineering policies, 
emphasized today 
by Studebaker’s 


three great lines of 


“seasoned eights. By 


the cooperation it is 
constantly render- 
ing in sales, service, 
advertising, budget 
control, etc., Stude- 
baker fully merits 


its title ..... 


America’s 
Friendliest | 


| provement program entailed the ex- 


Factory | 


| 
} 














|for approximately 1,000 cars. The | 


building will be six or eight stories 
high, but planned to eventually go 
to fourteen stories. It will be lo- 
cated on the edge of the congested 
downtown district. 

The Fessler Company, specializing 
in the rebuilding of wrecked auto- 
mobiles, 
home at 18th and Broadway. 
building is one of the most modern 


plants of its kind in the Middle 
West. 

The Firestone Tire and Rubber 
Company has two large projects 


under way here. A remodeling and 
addition project is under way at the 


Firestone Building, 20th and Grand, | 


to provide a strictly modern service 
station. The other Firestone project 
is a $200,000 building and super-ser- 
vice station at Linwood and Troost. 
Excavation for the building was 
made last fall but construction work 
is just now starting. A three-story 
building is to be erected as a part 
of the project. 

The Standard Oil Company of 
Indiana is spending $100,000 in «a 
new office building and supersta- 
tion at 40th and Main Streets. The 
building will be three stories and in 
addition to the model service sta- 
tion will provide space for the gen- 
eral office of the company in this 
city with its force of 200 workers. 

Universal Service Stations, Kan- 
sas City unit, is building two super- 
stations here. 

In addition to these definite proj- 
ects there are two or three buijd- 
ing negotiations under way that will 
serve the automotive industry. One 
of these is a giant garage building 
in the heart of the downstown busi- 
ness and financial district that 
would provide storage space for 2,009 
or more automobiles. 


USUAL CONSTRUCTION 
ACTIVITY REPORTED 
FOR INDIANAPOLIS 


Indianapolis, Ind. May 6.— 
With spring construction programs 
well under way in the Indianapolis 
territory. the automotive industry 
is not contributing mere than the 
usual amount of work in the Hoo- 
ver building campaign. 

Local manufacturers at the begin- 
ning of the year were in the posi- 
tion of having already more space 
than is needed for production ex- 
cept possibly during boom periods 
and, unfortunately for the ambi- 
tions of Mr. Hoover, they had in a 
great many cases just passed 
through a period of more or less 
building and remodeling during re- 
cent years. 


Building here at present is of 
well restricted proportions. Near- 
ing completion, however, is a pala- 


tial new sales and service building 
by the Citizens Motor Car Company, 
Packard distributor, occupying @ 
prominent place on automobile 
row. The building is of the one- 
story type and extends completely 
through the block from Meridian 
Street to Illinois with about 100- 
foot front on each street. 
Considerable construction is going 
on in the filling station field, the 
Standard Oil Company being par- 
ticularly active. This company 
probably the leader of the group, is 
in the process of razing several of 
its stations in choice locations and 
erecting new buildings affording 
fully inclosed greasing places, which 
take place of the outdoor pits and 
hydraulic lifts formerly in use. 
Several other companies, including 
Pure Oil and some of the better 
known independents, are now work- 
ing on or have planned new stations 
in various parts of the city. The 
Shell company is apparently well 
supplied with service corners, hav- 
ing taken over holdings of the West- 
ern Oil Company here last year with 
a large number of stations in well 


chosen locations. 

In view of the improvements 
effected last vear by manufacturers 
in this section, the Hoover drive 
seems particularly out of season for 
any great impetus. Probably no 
other vear in recent times has wit- 
nessed more expansion than was 
brought forth in 1929. 

During the vear the Chevrolet 


Motor Company completed and oc- 
cuvied its new parts warehouse and 
executive office building here at a 
cost of $250.000. Two Chevrolet 
dealers also erected elaborate new 
sales and service buildings. 

The Ford Motor Company rear- 
ranged its local assembly plant to 
add thousands of feet of floor space 
and greatly increasing the efficiency 


of the plant. making it possible to 
assemble bodies for the complete 
output of the factory. This im- 


penditure of many thousands of 
dollars and was completed late last 
fall. 

Both Marmon and Stutz also 
during the last year remodeled to 
a considerable degree their as- 
sembly lines to make _ possible 


(Continued on Page 4) 
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Curious Crowds 


into the offices of 


we dropped 
Advertisers, Inc., representing the Chrysler Corpora- 
tion, in the Stormfeltz Loveley Building at Grand Boulevard 


HE other afternoon 


and Woodward Avenue. During a conversation with Pub- 
licity Director Sackett, we learned 4 great deal about just 
what Advertisers, Inc., thinks of its employees. 

Although we have made hundreds of calls at that office 
during the past year, we never knew before that Advertisers 
serves tea, cakes, etc., to its employees every afternoon at 
4 o’clock. This comes as a break in the days work and just 
at a time when employees are liable to become fatigued, and 
the few moments’ intermission from the daily grind is 
mighty welcome to every one in the organization, so they 
told me. 

This is an idea that has been worked out by Lee Ander- 


‘son, president, who is enthusiastic-over its operation and 


the results obtained. 


> * 


E ran across Frederick Dickinson, advertising man- 
ager for Hupmobile, the other day. Mr. Dickinson, 
in the course of our conversation, remarked that the auto- 
mobile business today as in the past cannot be carried on 


| without work, and that there is no use worrying about con- 
| ditions, that hard work is what counts, and that hard work 
‘always brings about betterment ,in any line of commercial 


trade. 

It might be remarked that Hupmobile is looking forward 
to good business the remainder of the year. The plants in 
Cleveland and Detroit are going ahead at a good pace. 


* * 


IG crowds are curious and if you want to draw a crowd 
just stop on a street corner and start staring up in 
the air, according to Ted Grace of Grace & Holliday. His 
remark was caused by the fact that a large stone fell from 
the coping of a building in Detroit the other day and all day 
long crowds stood on the corner and looked at the place from 
which the stone fell. Of course, there were large numbers 
who did not know what had happened, but they stood and 
stared at the building just the same. 
+ + a 
E had quite a talk with Earl McGinnis of the AC Spark 
Plug Company the other day, and he took occasion to 
call attention to the fact that we usually too often refer to 
the automobile as a whole and fail to figure the great number 
of parts that go into the making of the completed motor car. 
Mr. McGinnis also quoted facts showing the great ad- 
vancements which have been made in the manufacture of 
these parts and the great amount of experimental engineer- 
ing it was necessary to carry on before such parts were 
perfected. 


* 


* * * 


FEW days ago we happened to mention a key cutting 

machine in these columns and, since that time we have 
been flooded with letters, asking the name and address of 
the manufacturer, and they are still coming in, so we are 
led to believe there is intense interest in such machines on 
the part of automobile dealers throughout the United States. 
This is very gratifying to us as we are always glad to be of 


assistance to dealers and manufacturers, and welcome 
queries from the readers. 
Sd Sd aE 
UTOMOBILE manufacturers in Detroit are smiling 


A because a general downward revision of assessments 
placed on Detroit property for taxation purposes, to take 
effect next year, has been ordered by the Common Council, 
in adopting a resolution directing the Board of Assessors to 
prepare and submit a plan for the reduction. 

Every one knows the immense property holdings of the 
big automobile manufacturers in this city, and what even a 
small reduction will mean to them. 

+ * 

EARLY every one has heard of Senator James H. Cou- 

zens, Who built up his immense fortune with the Ford 
Motor Company. Also many have heard of his gift of $10,- 
000,000 a year ago “to promote the health, welfare, happi- 
ness and development of children of Michigan, primarily 
und elsewhere in the world.’ Now the first annual report 
of the fund has just been made, and appropriations totaling 
$770,979.31 were revealed. Annual reports are to be mad 


ok 


'on each Child Health Day, which has been named as May 1 


° 
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BROCKWAY ADDS | 
FOUR NEW DOUBLE 
REDUCTION MODELS 


Cortiand, N. Y., May 6.—With 
the addition of four great double 
reduction drive models Brockway- 
Indiana rounds out a complete 
series of six-cylinder trucks rat- 
ing from one toe ten tons capacity. 
These four additional units com- 
prise the Model 140, with a gross 
weight rating of 14,000 pounds: the 
Model 170, with a gross weight rat- 
ing of 17,000 pounds; the Model 195, 
with a gross weight rating of 19,500 


Brock 


; 


t 


way Double Reduction Model 


CS ae oe - . a 





Return of Two-Seated Race 
Cars Increases European 
Interest in Indianapolis 


Washington, May 6.—Return of 
the two-seated racing car at Indian- 
apolis has served to increase inter- 
national interest in the 500-mile 
classic to be run May 30. 

Juan Guadino of Buenos Aires 
has entered a 1930 Chrysler and 
Baconi Borzacchini of Boulogne, 
France. will pilot a 16-cylinder 
Maserati. 

The contest board of the Ameri- 
can Automobile Association today 
announced that other drivers of in- 
ternational fame have expressed @ 


peunds, and the Model 220, with a ess ike ee 3 3 desire to compete at Indianapolis 

qos o~y rating of 22,000 pounds. satan ert te omnes e — : — on Decoration Day. Among these 
ese four models are alike in gen- are: 

eral design, differing in detailed| shafts and chrome nickel steel Greve, active head of the company, Rene Thomas, French veteran of 

specifications. blocks. All are double reduction CLEVELAND PNEUMATIC who went abroad last month. The racing. who won the 1914 classic, 


All are equipped with six-cylinder 
engines having seven bearing crank 


drive with full floating rear axles 
and radius rods. 





| ENGINEERS TO TOUR EUROPE 
| 





two will visit manufacturers who 
are using Aero] Struts as standard 


and now, at the age of 55 years, de- 
sires to compete again. 






















© equipment and inspect other prin- »s5 Goux. also of France. who 
GENERAL SPECIFICATIONS Cleveland, O., May 6.—J. F. Wal- {cipal aircraft factories and air- gh iictine 1913 race. 
Model 140 170 195 220 lace, chief engineer of the Cleve- | ports of nine countries. The tour Gianfranco omotte of § Italy. 
Gross load rating (ibs.).. 14,000 17,000 19,500 22,000 land Pneumatic Tool Company, de- is taken in connection with plans whose family used every means and 
Chassis weight (ibs.).... 5,500 6.300 7500 8,200 signer of the first pneumatic shock- for increased production and were finally successful in keeping 
Stan. wheelbase (inches). 156 170 170 170 absorbing strut for aircraft and foreign sale of all products of the him away from Indianapolis last 
Qptional wheelbases Yes Yes Yes Yes inventor of Many improvements in Cleveland Pneumatic Tool Com- | year. 
Standard tires (front)... 32x6 32x6 34x7 36x8 pneumatic-operated devices, includ- pany. ° Renewed interest in the coming 
(rear).... 32x6D 32x6D 34x7D 36x8D (ing Cleco Gruss air spring for classic, the A. A. A. board points 
Engine Make ........... Cont. 30B Cont. 33B Cont, 33B Cont. 34B, buses and trucks, has sailed for; CLASSIFIED ADVERTISEMENTS out, is attributed to the fact that 
Bore and stroke.. 414x414 4lyx4, 41x43, 43x43, | Europe for a two-month’s tour, IN THE AUTOMOTIVE DAILY the two-seater will be more in line 
Displacement 311 cu. in. 381 cu. in. 381 cu. in. 427 cu. in. At Berlin, he will join L. W. NEWS BRING RESULTS with cars driven on the highways. 
S.AE.H.P. rating. 38.4 40.8 40.8 46. eee — 
Max. h. p........ 72. 88.5 $8.5 100. 
No. main bear’gs. 7 i a7 
Lubricafion ..... Force feed to main and connecting rod bearing: — »- 
Air cleaner ..... Air Maze Air Maze Air Maze Air Maze : New ifon 
Starter & g’rator. Auto-Lite Auto-Lite Auto-Lite Auto-Lite 
oo Bearers Battery Battery Battery Battery 
Clutch Make ....... ee B. Lipe B. Lipe B. Lipe B. Lipe , 
ES chibesés ade a Multiple Multiple Multjple Multiple ‘an ae 
Disc Disc Disc Disc » Chassts 
ING: GISCS ...000. . 11 17 17 17 o, ‘) 
meems- Make ........ ° B. Lipe B. Lipe B. Lipe B. Lipe — 
mission No. speeds ....... 4 4 4 4 
BOONTON ccccecee Unit with motor. 
DS | +++. Columbia Shuler Shuler Shuler 
ere ee Wisconsin Wisconsin Wisconsin Wisconsin 
PE cece betceceasens Press. steel Press.steel Press.steel Press. stee! 
TYPO ccscccscces Channel Channel Channel Channel ; 
heat treat’d heat treat’d heat treat’d heat treat'd : 
eee Tlo.x3x'4 8x3x1, 8'4x3x 3; 81% x3x,3; & 
Cross members... 7 7 7 7 
Springs Front (inches)... 40x2'. 40x2', 40x2'. 40x2', 
No. leaves....... 9 10 li 11 : 
es akin oak’ a. 54x3 54x3 54x3 54x3 es 
No. leaves....... 15 17 18 19 s 
Helper springs... Yes Yes Yes Yes . » ° ? ¢ 
Steering Cam and Camand Cam and Cam and Bi 2% are being hailed as the : + 
iC. 5 ali6 abe Wbee.0s'o i lever ever lever lever : 
Service 4-Wheel 4-Whee! 4-Whee] 4-Wheel I~ 1 i di 4 t ° k | > ttt a Ya a 
Gs arada's panne tas hydraulic hydraulic hydraulic hydraulic Ou S an ine ruc Va ue Oo 1 dge 
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Standard equipment consists of 
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Before you buy a truck, learn Stewart records 








heat indicator, crown front fenders 
OLDBERG MUFFERS running boards with splash shields, BEVEL AXLE i for long life and low repair bills. They are out- e. 
NOW AVAI BLE bar spring bumper, jack, set of tools, i ton4Cyl. $ 695 standing in the industry. The Stewart buyer can EY * oy 
LA Jectric lioht o ¢ starting e - A ‘ey 7 a agate” - . . awe 
— a _ oe cr tiger ; mace divide the initial cost of his truck by 5 years or aes 
men lectric horn, ol yauge, am- ! . . . . a Noes] 
FOR REPLACEMENT ce elas ah nig ga all ete tla 134 ton 6Cyl. 1195 more. Many Stewarts are still in operation after 3 
meter, dash light, air cleaner, oil l13ton6Cyl. 1495 i ie aud $S cues Of comes aeceiee, “Sole tt 
filtrator, speedometer, rear vision 2 ton6Cyl. 1695 > e an + years OF cons service, as 
mirror, grease gun, tire carrier and + 6C oon e ability to stay on the road and out of the repair 
Toledv, O., May 6.—An announce- hen 2}gton6Cyl. 1990 e , cain eal P - on ‘ ‘ 
one extra wheel. a shop year after year has earned Stewart a world- 
ment of interest to the replacement By the addition of this series of WORM AXLE pi 4 ati as “A inate Greatest T fi 
field is that the Oldberg Muffler high-speed heavy-duty trucks Brock- 2 ton 6Cyl. $2290 Fe wide repute ion as /ameficas UTeates ruc 
which for 20 years has been stand- way-Indiana places at the service of 2'3ton 6Cyl. 2690 es Value. 
ard equipment on America’s leading | the truck buyer a selection of stand-s . . a9 p : ; 
cars s. ao available to the replace ard models engineered to cover every 2. = 6 04 3290 The new Stewart 1 tonner offers a long list 
‘ és lig ~ | truck requirement. Brockway-Indi- 2ton6Cyl. 3690 = 1 Ee Fe - - 
ment trade through Associated ana has developed a manufacturing ae ae of mechanical features formerly found only on 
Parts, Inc. The yearly production program of such flexibility and o — = the finest trucks plus the time tested and proven = 
of Oldberg mufflers for car factories scope that trucks are actually built 6-7 ton6Cyl. 5700 Gnas amalinn ot & oclee that cinnekes oft 4 
is well over a million to fill the requirements of ,the cus- f.0.b., Buffalo eware ql y¥ = 8 pee ae SMASNES AE pre- Pho 
Eleven nouttiors. with three by; tomer, rather than their” require- cedent. From radiator to tail light an honestly ppt 
pass models, service all cars and ments being adjusted to fit the : & ° RE Re : bi 
trucks. Associated Parts accomplish truck. In fact, a custom built truck rated truck built by exclusive truck makers : 
this by building into the ends of to fit a specific need. This engi- | entirely of truck parts. cc 
each muffler a number of leak- neering achievement alone is an| a 
proof, split steel bushings. The re- outstanding contribution to the ; ak | 
moval of one or more of these bush- truck using world. STEWART MOTOR CORPORATION yD 
ings fits each muffler easily and Through close supervisory control | fp Sy 


snugly to the different sized exhaust 
and tail pipes on the cars for which 
it is specified. 

These replacement mufflers are 
tested and approved by the National 
Board of Fire Underwriters as being 
blow-out and leak proof. Associated 
Parts will replace free any that blow 


out Every muffler is individually the Indiana Truck Corporation is 
packed ready for installation one of the largest exclusive manu- 
In his 20 years of muffler manu- facturers of motor trucks. Its op-| 
facturing, Oldberg has either de- erations are international with 350) MOTOR TRUCKS 
signed, tested or built mufflers for points of sales and service in the| : - 


practically every motor used in the 
automotive industry» It is_ this 


of design Brockway-Indiana is able 
to take advantage of the benefits of 
volume production and effect large 
economies in manufacture, which 
are reflected in the price the pur- 
chaser pays. 

The Brockway Motor Truck Cor- 
poration through consolidation with 


United States and representation in 
eighty-five foreign countries through | 





New) Ton 


6cylinder 


BUFFALO, N. Y. eee 


Export Branch: 1 Broadway (Dept. '7) NEW YORK CITY, U.S.A. 
Cables: Stewartruk New York. Codes: Acme, Bentley. 
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knowledge and background of ex- 136 distributing points wheel Brakes ae 

perience that has enabled him to wuecrnre VARNISH PRODUCT 

design these 11 mufflers that pro- 54990 sat ap atpael 

perly and efficiently quiet all cars. mechanic The jobber profits eNERSES tes tem oom ‘ 
Practically all of the by-pass muf- | through better service, reduced in- : 


flers that are used as standard 
equipment are built by Oldberg. 
This popular mode! is now built in 
three sizes for the replacement trade 
and is fitted to all cars with the 
Associated Parts bushings. 

Car factories’ records show that 
100,000 miles of service is nothing 


unusual for an Oldberg muffler 
This reduced number of models is 
of real benefit to both jobber and 


increased turnover and 


obsolescence 


vestment, 
elimination of all 

The mechanic is never kept wait- 
ing for a muffler. He is assured his 
customer is getting a muffler equal 
in quietness and efficiency to those 
now used on the best of cars. He 
also is using a muffler that is ap- 
proved by the National Board of 
Fire Underwriters, as blow-out and 
leak proof. 
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“Stewart Trucks have 


si ls Lt 


won-—By costing less to run 
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Power Farms 

O most of us the fact that American farmers are using 

more and more automotive power in their work is not 

news. We know that more farmers each year are buying 

trucks and that tractors are gaining a place, even on the 

moderate sized farms of the East. However, few of us 

realize how rapidly the powerization of our American farms 
jis proceeding. 

Howard Sneathen, sales manager of the truck division 
of Dodge Brothers, has made a careful canvass of this phase 
of automotive activity and he is convinced that 36 per cent. 
of the work on American farms is done by motor power. 
The American Research Foundation recently completed a 
survey and found that in 1929 trucks and tractors in farm 
service performed 6,700,000,000 horsepower hours of service, 
as compared with 2,950,000,000 hours in 1924. 

There is a form of motorized farm service which has 
scarcely been begun as yet, but which offers a wide field for 
truck and tractor sales. This is what may be termed co- 
operative motorization. For instance, four or five farmers 
living in close proximity, with farms not justifying the em- 
ployment of a truck or a tractor each, may easily use one on 
a co-operative basis. A small truck could handle the ship- 
ping problem of four small farms and a tractor could dis- 





place horses in a considerable amount of the work. The ex- 
pense of purchase, operation and maintenance, divided by | 


four or five, would be negligible. We offer the tip free of 
charge to ambitious young truck and tractor salesmen. 


Setting Quotas 


N a recent brochure on Sales Quota Procedure. Dr. William 

Reilly, research director of the Erickson Company, has 

fome interesting suggestions with regard to the proper 
method of determining quotas. 

Dr. Reilly holds that three main factors must be given 
due consideration or the quota will be of very doubtful effi- 
ciency. The first question that should be asked is: “What is 
the total probable market for the product?” Next: “What 
percentage of the total probable market should the company 
get?” And finally: ‘How much business in each territory 
can the company actually expect to get next year at a proper 
profit?’ On the correct answering of those three questions 
Js going to hinge the value of the quota. 


Comparisons 
] New York made the point that in drawing comparisons 


between business done during stated periods this year and 
other similar periods, it is not fair nor informing to use the 
game time in 1929 as our yard-stick. The bank goes on to 
point out that the real significance of monthly figures this 
year is brought out by comparing them with the statistics 
for the previous month. 

This is particularly true of the automotive industry, 
which last year was in the throes of an altogether super- 
normal production period. 

At a time like this when we are working out of a busi- 
ness slump, the true measure of a month’s production is 
found in that of the preceding month. Since the first of 
the year automobile production has drawn steadily upward 
month after month and it has remained just about the same 
distance behind the output for the same months in 1929. 

This is a good thing to remember when we are ana- 
lyzing production and sales figures, which we shall be 
doing shortly for the first quarter of the vear. 

This is the time when cars begin rolling in earnest after 
the winter’s rest. Owners are just discovering a lot of 
matters that are not right with the ‘old buses.” The wise 
service man keeps constantly before his customers the fact 
that he is ready and waiting to correct any troubles that 
arise. That is the way to cash in on spring business. 


CIRCULATION DEPARTMENT—C. #. Wilson, Manager. | 


N one of its recent bulletins the National City Bank of | 
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WASHINGTON STATE 
BUILDING PROGRAMS 
ON MODERATE LINES 


(Continued from page 2) 


greatly increased production, but at 
present no necessity for further ex- 


pansion is deemed advisable or 
necessary. 

Surrounding cities report minor 
contributions to the Hoover pro- 


gram, but construction in the auto- 
motive field generally is of only 
minor nature. 


Seattle, Wash., May 6.—Mod- 
erate response to the President 
Hoover appeal for construction 
activities has been made by the 
automotive industry of the North- 
west, but development has been 
along conservative lines and with- 
out undue stimulation. Neither 
can it be said to be directly due 
to such urging, although it is in 
the spirit of the Hoover appeal. 
“The biggest investments of the 
year were made by Firestone in 
one-stop stations in Seattle, 
| Tacoma. Wenatchee, Lewiston, Ida., 
and one of two other cities. The 
|Seattle station cost around $275,- 
| 000, while all are of the finest type. 

Union Oil Company is bwilding 
;a super-station representing a $30.- 


| 000 investment at 5th Avenue N. 
and Dexter Avenue, Seattle. Sev- 
eral smaller stations are being 


erected about town, but the recent 
gasoline war has been a deterrent 
force. 

Lyhman Motor Company of Van- 
couver. Wash. is adding a super 
100 by 160 feet in size. This firm is 
Studebaker dealer. 

Dishon Motor Company, at Pros- 
ser, Wash., Ford dealer, is com- 
pleting a $40,000 dealership home. 
The Yellowstone Trail garage, Wal- 
Jace, Ida., is expending $150,000 in 


a complete super-service station, 
storage garage and new display 
room. ‘This firm is Dodge dealer 


and distributor in that territory. 

Linderman Equipment Company, 
distributor of tractors, is erecting 
an additional brick building § in 
Wenatchee, at a cost of $25,000. 

A new ramp garage is about to 
be erected in Yakima, opposite the 
new hotel being built there, the 
varage to cest an estimated $100,000. 

McKale’s Inc., independent gaso- 
line sales chain, has built a new 
one-stop station in Rainier Valley, 
representing a $35,000 investment. 

Many dealers are making exten- 
sive improvements at their places 
of business arid much money is be- 
jing spent. in this way, by the auto- 
motive industry of the Northwest 
|! Construction work is all of a better 
type and of the permanent char- 
acter. 

' 


RUBBER COMPANIES 
CONTINUING USUAL 
CONSTRUCTION WORK 


| «Akron, O.. May 6—A careful 
| survey among the rubber com- 
| panies in Akron fails to bring to 
light any construction work of 
appreciable size either now un- 
derway or contemplated for the 
year of 1930. Of course, such 
enormous companies as the major 
tire concerns are constantly in a 
process of development and im- 
provement throughout their many 
holdings, and such improvements 
will naturally continue during 
this year, but nothing of especial 
importance is being considered. 
The B. F. Goodrich Company is 
at present involved in the reorgani- 


zation necessary to successfully 
merge its latest acquisitions 
through the purchase of the Hood 


Rubber Company and the Miller 
Tire and Rubber Company and ex- 
pects to devote its energies to this 
phase of the operations during 
this season. It naturally follows 
that improvements in machinery or 
possibly minor additions or changes 
will be made in the two new plants 
acquired. but nothing of a major 
construction program is planned. 

The Firestone Tire and Rubber 
Company is considering no plant 
expansions. although it is known 
that a gradual and crdinary pro- 
gram of improvement will be car- 
ried through this year as has been 
this company's policy in the past 
No additional building of new plants 
or warehouses, however, is contem- 
plated. 

At the Goodyear Tire and Rubber 
Company it is felt that this vear 
will see less building by far than 
recent years, for this company has 
just completed during the latter 
part of 1929 one of the most ambi- 
tious and far-reaching expansion 
programs of probably any of the| 
major tire companies. 

During the last few years Good- | 
year has constructed new plants at! 





Gadsden, Ga., and Wolverhampton, | 
England, which were major addi- | 
tions, as well as many other ware- ' 
house and plant additions which | 
in ordinary years would be consid- | 
ered of major importance. As a re- 
sult of this past expansion no im- 
mediate construction of any kind is 
seen for 1930. 

The Seiberling Tire and Rubber 
Company has also completed a 
rather large expansion program in 
1929, and has made no plans for 
any further building during 1930. 

At the India Tire and Rubber 
Company, the usual consistent de- 
velopment program will be carried 
out as in the past, but company 
officials agree that their present 
plant facilities, at peak production, 
will adequately care for the 1930 
demand, as the company produces 
one of the highest priced tires on 
the market -which precludes the 
necessity for enormous plant facili- 
ties. The company, however, has 
just completed a Scotland plant 
this month, which will be the ex- 
oo of the 1930 building activities. 
ies. 


INDIAN MOTOCYCLE GETS 
WAR DEPARTMENT CONTRACT 
Springfield, Mass., May 6—An 

nouncements from the War Depart- 

{men at Washington state that the 

contract for all motorcycles and ac- 

cessories to be used in 1930 in the 
insular possessions of the United 

States has been awarded to the 


Indian Motocycle of this city. The 
extent of this order is not known 
|}at this time. The plant is working 
|on an order for 50 motorcycles at 
| present. 





re-sale. 














A used car, 
No. 1 condition, usually needs 
re-bushed shackles. 
Rubber Shock Insulators need 
replacing — even 
miles. (There are Rubber Shock 
Insulators in service today with 


‘150,000 miles. ) 


inally equipped 
Shock Insulators has 16 
points requiring inspection and 
expense before it is ready for 


RUBBER SHOCK INSULATOR 
CORPORATION 


BRIDGEPORT, CONNECTICUT |} = 


Rubber 





COMING EVENTS 








MAY 
1-10—Melbourne, Australia. International 
Motor Show. 
8—New York. Society of Automotive 
Engineers, aeronautic meeting. 
23-27—Atlantie City, N. J. American So- 
ciety for Testing Materials annual 
meeting. 
27-29—Washington, D.C. National Confer- 
ence on Street and Highway Safety. 
25-29—French Lick Springs, Ind. Society 
of Automotive Engineers’ summer 
meeting 


30—Indianapolis, Ind. Automobile Race. 
JUNB 
2-12—Paris, France. Automobile Salon 


%-12—Detroit, Mich. American Society of 
Mechanical Engineers’ semi-annual 
meeting 

16-25—London, 
how 

23-26—San Francisco, Cal. 
ican Electric Railway Association. 

29-July 13—Posen, Poland. International 
Motor and Transpert Show. 


England. Olympia Motor 


Meeting Amer- 


SEPTEMBER 
29-Oct. 4—Pittsburgh, Pa. Nationa! Safety 
Council Annual! Safety Congress. 
: OCTOBER 
2-12—Paris, France. Automobile Salon. 
6-11—Washington, D. C. Sixth Interna- 
tional Road Congress 
6-11—Washington, D. C. American Road- 


builders’ Association Convention. 
16-25—London, England. Olympia Motor 
Show. 


NOVEMBER 
6-16—Berlin, Germany. International 
tomobile Show 
%-15—Chicago, Ill. 
Drake Hotel 
10-14—Cleveland, O. Motor and Equipment 
Association Show 


Au- 


Automobile Salon at 


17-22—Cleveland, 0. National Standard 
Parts Association Show 
30-Dec. 6—New York. Automebile Salon at 


Hote] Commodore 
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Selling the Used Car 


to be put into A- 
Rarely do 


after 50,000 


The used car which was orig- 


with Rubber 
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The new, up-to-date Gabriel Service Station recently opened in Cleveland. 


HEN your customer says 

“I’m not getting a com- 
fortable ride”, send him to the 
nearest Gabriel service station. 
e This nation-wide organization, 
experienced in riding comfort, 
is ready to find the difficulty and 
correct it. 
e No matter how well a car is 
engineered, or how carefully 
adjusted on delivery, dirt, 
water, rust and accidents are 
constantly at work. Discomfort 
isn’t always a matter of shock 
absorbers; springs, shackles, 
tires and seat cushions each con- 


for Car Owner and Car Dealer 


tribute a share of riding ease. 
e Gabriel men are trained to 
locate trouble, and they know 
how to remove the difficulties 
that breed owner dissatisfaction. 
e Let the Gabriel Service 
Organization take the responsi- 
bility for comfort—car manu- 
facturer and car dealer are 
relieved of worry. 

e There’s a nice profit for you, 
too, in bringing previous years’ 
modelsdown to date byinstalling 
the popularGabrielTriple- Vane 
Hydraulic Shock Absorbers. 


Address: GABRIEL, 1403 East 40th Street, Cleveland, Ohio 
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Essay On Selling a Chicken Sandwich 





“William, 


ust bring mea nice chicken 


'T his club he said, 
Ai 
sandwich and a pot of coffee.” 
That evening at dinner he said, 
“My dear, | am a little tired to- 


And I think I shall just 


have a bit of this meat and some 


night. 


salad.” 


xcept for a change of setting 
these two scenes were duplicated 
almost exactly by that muillion- 
by the 


of his 


per- 


aire’s chief statistician, 


thoughtful young head 


bond department, by his 


sonal secretary, and by the man 
at his outer desk whose sole job 
is to say, ““What do you want 


to see wie about?”’ 


* * * * 


When we stop to think we know 
that the intake of food depends 
And yet 


that seventy-five 


on the output of energy. 


have our ideas become, per 


wi 
«ont 


“PE 


so fixed;We who work with our brains are sure that;that factories run. He sees buildings being put 


our work is so arduous that it must require a 


cent of the attention of most food producers |tremendous amount of energy. 


over the chicken sand- 


kindred 


still hovers solicitously 
of 


associates. 


wich the millionaire and his 


It is so hard for even the most intelligent 
of us to think of ourselves mechanistically 
and to realize that the expenditure of foot- 
pounds of physical energy is the only measure 


of the intake of food. 


* * * * 


Out in San Francisco, a very brilhant attor- 


ney, studying day and night on the plans of 
the Great Hetch-Hetchy Water Supply, finally 
arrived at a point of mental exhaustion where 
he felt that he was coming down with brain 
fever. And it was probably with a considerable 
degree of disappointment that he received the 
information from his doctor that what he was 
coming down with was not brain fever but 


mumps. 


Most of us, at some time or other, after 
some strenuous mental effort have probably 


felt that the least we merited was brain fever. 





It is bound to be disappointing, therefore, 
to realize that the most active brain requires 
a very small percent of the food of the body. 
And the 


most active of such brains, requires only about 


that a sedentary body, even with 


sixty percent of the food of a physical worker. 


‘The statistics are rather interesting. 


Food Requirements According 
to Work or Activity 


Standard Requirements Grams of 


for Calories Protein 

Man at hurd muscular work 4,150 150 
Man at moderately active muscular 

work 3,600 125 
Man at sedentary or woman with 

moderately active work 2,800 100 
Man without muscular exercise or 

woman at light work 2,450 90 

* 7 * * 


Now when we leok at the top and bottom 
frames we see that the man at hard muscular 
labor consumes nearly seventy percent more 
calories than the man at the bottom frame 


without muscular exercise. 





To a Millionaire 


And, 


number of men who are engaged 


when we consider the 
in hard muscular work as com- 
pared with those whose work 


does not require muscular exer- 


cise, the picture becomes a little 
too startling for our own eyes. 


For of the thirty million men in 
the United States, nearly twenty- 
either 
at 


five million are engaged 


in hard muscular work or 


least actively moderate muscu- 


lar work. 


In other words, the workers 


are to the sitters as twenty-five 


is to five, or as five is to one. 
* * * * 

The trouble is that the brain 

worker has very little contact 


He 


knows that jobs are done and 


with the physical worker. 


up and being torn down. He sees truck-loads of 
I*¢ rT 


moment now and then he may stop to see a 


merchandise going along the streets. 


;man drive his hooks into a box of merchan- 


dise, use his knees and his arm as a lever and 


is belly as a fulcrum, and throw four hun- 


‘dred pounds of merchandise straight up into 


the air and onto a truck. 


Or he may look up for a moment and see a 
steel worker forty stories high reach out for a 
five-ton girder and haul it home and jam it into 
place. 

But he very seldom translates any of this 
into foot-pounds of energy, which must of 
absolute necessity require so many real pounds 


ef intake of food with which to carry on. 
) 


* * 


* * 


Here at True Story we get a better picture of 
this because we are at the receiving end of 
tens of thousands of letters and manuscripts 
wherein the proposition of food-quantity is 
always an all-important one. The dinners they 
talk about getting for their menfolks are some 
dinners. We don’t get so many letters about 


making sandwiches. 
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CURTISS-WRIGHT AIRCRAFT © 


Offers You a New 
PROFIT OPPORTUNITY 


Here is your chance to represent the world’s oldest and largest manufacturer 
of aircraft—to carry a complete and successful line—financed by an attractive 
wholesale and retail acceptance plan—to handle wide, productive territories—and 


to cash in on a consistent advertising campaign. 


Curtiss-Wright franchise insure your success and profits. 


A Fast-Growing Industry 


America is taking to the air. The market 
is already established and growing rapidly. 
A number of excellent sales territories in all 
parts of the United States are still open for 
enterprising dealers. This is your oppor- 
tunity to build a large and profitable business 
meeting the growing demand for a splendid 
line of products—if you act now! 


Profit With the Leaders 


Curtiss-Wright occupies a leading position in 
the aviation industry. The organization is 
sound and well-financed. In its seven large 
and modern manufacturing plants, it pro- 
duces twenty models of airplanes under the 
names of Travel Air, Curtiss-Robertson, 
Moth and Keystone-lLoening, as well as 
thirteen models of Wright and Curtiss 
engines with no duplication of type, size or 
power. 


Full Dealer Cooperation 


The sales promotion resources of Curtiss- 
Wright insure your success as a dealer. It is 
an important part of the Curtiss-Wright pol- 
icy to give its dealers maximum cooperation. 
Close business contact is always maintained. 
Sales manuals and up-to-the-minute sales 
plans are furnished. Direct mail campaigns 
to classified prospects in all local territories 
have been prepared to help dealers. The 
greatest national advertising campaign ever 
put on by an aircraft manufacturer is con- 
stantly before the public eye. Curtiss-Wright 
advertisements appear in sixteen great 
national magazines together with page and 
double-page spreads in leading aeronautical 
publications. This campaign’ reaches some 
30,000,000 prospects in every part of the 
United States. Such selling measures bring 
you prospects and censistently beost your 
sales and profits. 


Generous Sales Territories 


Curtiss-Wright sales franchises cover a terri- 
tory many times larger than that ordinarily 
. alletted in other dealer lines. Air travel 
shortens time and distance and allows you as 
a Curtiss-Wright dealer adequately to take 
eare of a comparatively large area. This fur- 
nishes a greater number of prospects, more 
sales and increasing profits. 





| 5 Years’ Growth 
| of the Market 
for Airplanes 


iil 


SET197,514 $15,168,045 $20,959,447 $62,060,000 $95,006,060 

















1925 1926 1927 1928 1929 








This comparative chart shows the remarkable increase 

in aitplane sales including the years 1925 to 1929. 

Available figures for 1930 indicate that another great 
year, even better than 1929, is in progress 


A Complete Line 


Because of the completeness of the Curtiss- 
Wright line, you have a type of airplane to 
meet every class of demand—private—indus- 
trial—commerctal—with prices and terms of 
payment to fit every purse. A 3-place sport 
plane sells as low as $2195—a 3-place cabin 
ship as low as $2495—a 6-place cabin mono- 
plane at $13,000. There are many types of 
planes at intermediate prices and others at 
a higher range of price. Every sale means a 
generous cash profit, and in the higher priced 
ships the profits reach unusually high figures. 
Sales are clean with an almost complete 
absence of trade-ins to reduce them. 


Further Profits 
Ferty strategically located Curtiss-Wright 
Flying Serviee air-bases make it unnecessary 
for you to maintain extensive service and 
repair departments and special mechanics. 
Instead, you will share in the profits of all 
service and repair work which you turn over 


CURTISS-WRIGHT 


Sales 


Corporation 


27 West 57th Street, New York 


These big features of the 


to these bases. Other profits are to be gained 
by the sale of flying accessories and equip- 
ment, flying instruction courses, transport 
line tickets, taxi, charter, sightseeing, photo- 
graphic flights, and other items in the broad 
activities of aviation. 


Wholesale Financing Plan 


When you represent Curtiss-Wright, the 
Aviation Credit Corporation is at your ser- 
vice. Low interest charges permit you to 
display different types of planes on your 
sales floor with small deposits. This lessens 
your overhead and enables you to concen- 
trate your investment largely on the develep- 
ment of prospects and sales. 


Consumer Finance Plan 


Retail sales are given an added impetus 
through a term payment plan whereby a plane 
may be sold for as little as $750 down. 
Carrying charges and insurance are remark- 
ably low. These term payments are under- 
written by a special division of Curtiss- 
Wright, giving you, as a dealer, the greatest 
possible turnover on your investment .and 
bigger profits. 


The New York Aircraft Show 
Starts May 3rd 


The magnitude of this opportunity and the 
sueeess that it holds for you as a Curtiss- 
Wright dealer merits a visit to the New York 
Aircraft Show in Madison Square Garden, 
May 3rd to llth. At this show a large and 
interesting Curtiss-Wright exhibit will be 
instaHed. Yeu will see many Curtiss-Wright 
planes and engines of different types, obtain 
complete information regarding the dealer 
proposition and learn at first hand the pessi- 
bilities it opens to you. Don’t miss this shew. 


Mail the Coupon 


No ebligation is incurred by filling out the 
coupen below for complete and immediate 
details. If you cannot visit the New Yerk 
Show, this coupon will bring you full infor- 
matien. A number of splendid, proved sales 
territories are still available. Mail the cou- 
pon without delay. 
eae ee er ee eer 
CURTISS-WRIGHT 
SALES CORPORATION, Dept. 52 
27 West 5Ah Street, New York 
Gentlemen: Please send me eemplete details of 
the Curtiss-Wright Sales Franehise and the profit 
possibilities as an airplane dealer in my territery 
witheut cost er ebligation 
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GEORGIA 


Reo—U,. L U. J. Hatcher, At- | 
lanta i 

Studebaker-Erskine — Austin Ab- | 
bott, Atlanta; Savannah Motor | 
Company, Savannah. 


IDAHO 


Studebaker-Erskine—Jones 
age, Incorporated, Priest River. 


iLLINOIS 


teo—Sederquist Motor Company, 
East Moline; Brant’s Garage, Pekin; 
Boones Reo Sales & Service, Chi- 
cago 

Durant—S 
Chicago; Malam Garage, 

Graham-Paige Landis 
Company, Peoria. 

Studebaker-Erskine—L. C. Clem- 
mons, Virden; T. W. Nicolson. 
Divernon 

Hupmobile — George Marquette 
Motor Sales Company, Park Ridge. 


INDIANA 
Fort Wayne 


Fort Wayne. 
Motor 


Ry 


cad 


Gar- 


S. Motor Sales. 
Waverly. 


Motor 


Q, 
« 


Reo 


Reo- Companys 
(Distributor), 
Durant—Corban 
Terre Haute 
Graham-Paige 
Pearce, Rushviile; 
St. Bernice 
Studebaker-Erskine 
Leppert, Columbus. 
Hupmobile Charles Rhcades 
Washington; Thurman Motor Com 
pany, Frankfort. 


KENTUCKY 


Graham-Paige — Hatfield 
Company. Pikeville. 
LOUISIANA 


Durant—G. N. Gonzales, 
butor), New Orleans. 


KEY TO ABBREVIATIONS 
USED IN THIS TABLE 


GENERAL 


Sales 


Manle\. 
Stultz 


Walter 
Wren F. 


James W 


Moto1 


(Distri- 


its regular line Oldsmo- 
de luxe line De luxe 
Six wire wheels (with 
six tires and tubes:, two wheels carried 
ia front feuder wells and securely locked 
position, chromium-plated headlamps. 
four spring boots, tolding trunk rock at 
rear and sheet metal fenders, etc., ducoed 
in color on those models on which ducoed 
sheet metal is more harmonious than is 
black enameled sheet metal It is also a 
special line for 1929 


SPEEDOMETER 
AC Spark Plug Co., Flint, 


Electric Co., 
Speedometer 


*In addition to 
bile also oifers a 
equipment includes 


in 


Mich 
Rochester 
Corp 


AC 
NE—North Eust 
Ste —Stewart-Warner 
Chicago 


*VYac—Varieus makes 


CLOCK 
*Optional 
Bere— Borg Clock Co 
Jag -Jaeger Watch Co., New York city 
NH—New Haven, See Phi 
Phi-—-Phinney-Walker Co., 
Ster—Sterling Electric Clock Corp., 
York city 
Tho Seth 
Wal--Waltham 
Mass 


New York city 
New 


Thomas Electric 


Watch Co., Waltham, 


GAUGE 
Co., 


FURL 


Bos —Bosion Aute Gauge Pittsfield 
Mass 

Gro-—Grolan Co., Dayton, 

KS —King Seeley Corp., Ann Arbor, 

Nag—Safe-T-Stat Co., Toledo, O 

Mote-M- Moto Meter Co., Inc., L 
N. Y¥.. and La Crosse, Wis 

Roc Rochester Mig. Co., Rochester, 

S:er—Sterling Electric Clock Corp., 
York city 

uUsS—U. 8S. Gauge Co 

Nat--National Gauge & Equip 
of the Moto Meter Company, 
and City 


o 

Mich 

I. Citv 

N. ¥ 
New 


New York city 
Subsidiary 
Long Isl- 
LOCK 
BS —Briggs-Stration Co., Milwaukee 
Blus- Blossom, Delco-Remy Corp., 
son, Ind 
Fie —Mitchell Speciaity Co., 
Lb-R -Delco-Remy Corp., Anderson, 
Her —-Hershey Mig. Co., Chicago 
Joh—Johnson Automobile Lock Co, 
Louis. Mo 
NE--North East’ Electric, Rochester, 
Sta Shatter Lock Co.. Milwaukee, 
*Res Model 15 uses Mitchell 
Yal—Yale & Towne Mfg. Co., 
Conn 


Ander- 
Holmesburg 
Ind 


= 


st 


y. ¥ 
Wis 


Stamford, 


SPARK PLUG 
AC--AC Spark Plue Co., Flint 
Cha—-Champion Spark Plug Co., 
BATTERY 
Storage Battery Co., 


Mich 
Toledo, O 


Ex--Electric Phila- 
delphia 
Nat—National Lead Battery 
Munn 
Presi-O-Lite 
8s. L 


Co., St. Paul, 
Co., Indianapolis, Ind 
Battery Cerp., Niagara 
ls, N. f 
Willard Storage Battery Co. Cleve- 
D-R- Delcu-Remy 

*Aiso using USL and D-R 
*Vac—Various makes 


HEAT INDICATOR 


AC-—-AC Spark Plug Co., Flint, Mich 
Mot-M_-Movoe Meter Co., Inc., Long Island 








ge 


AND 
MODEL 


S|AAA! Fuel Gau 


| Speedometer 
on Dash 


Ste 
Ste 
Ste 

| Ste 
Ste 
AC 
AC 
AC 
AC 
AC 
AC 

| NE 

| NE 
NE 
NE _ 
NE 
NE 
NE 
NE: No. 
NE No 
Ste — 
Ste 
Ste 

; Ste 
Ste 
Ste 
Ste 
*Var 
NE 

| Ste 
Ste 
Ste 
NE 
NE 
NE 
NE 
NE 
Site 
Ste 

| Ste 
Ste 
Ste 
Ste 
| Ste 
AC 
AC 
Ac 


Auburn 8-95 
Auburn 6-85 
Auburn 125 
Blackhawk 6 
Blackhawk 8 
Buick 49 
Buick 50 
Buick 60 
Cadillac 
Chevrolet 
Chrysler 80 
Chrysler 
Chrysler 
Chrysler 


it 
NNN 


Borg 
Borg 


oO 
ct cr 


| 
AR 
DANK 


~ 


}oQ 


| 


Z 


Mot 
Mot- 


7 
790 
66 
De Soto 6 
De Soto 8 
Dodge 
Dodge 
Dodge DD 
Dodge 8 
Durant 6-14 _ 
Durant 6-17 


Six 
Senior 6 


Mot 
Mot 
Yes 


Mot- 
ca Mot- 
Elear 6-75 
Elear 8-95 
Flear 8-96 
Elear 8-130 
Elear 140 
Essex 6 


Borg ! Mot 
Borg 
Borg 


Erskine 53 as 


Ford A 
Franklin 145- 147 
Gardner 150 
Gardner 140 
Gardner 136 
Graham Stan. 6 _ 
Graham Sp. 6 
Graham Stan. 
Graham Sp. 8 
Graham Cust. 8 
Hudson 8 | y 
Hupmobile U_ 
Hupmobile H 
Hupmobile C 


~ 


Hupmobile § 


Jordan Mod. 8G _ 
Jordan Mod. 8T 


Kissel 6-73 
Kissel 8-95 
Kissel 8-126 
La Salle AC 
Lincoln 8 NE 
Marmon Eight-69 NE 
Marmon Eight-79 NE 
Mar.-Roosev'lt 8 Ste 
Marmon Big 8 NE 
Marquette ~ | AC 
Nash Tw. Ign. 8 AC 
Nash Tw. Ign. 6 AC 
Nash Single 1 AC 
Oakland 8 “NE 
“Oldsmobiie 1 AC 

Packard 1726-733 NE 

Packard 740-745 NE 

Peerless Mast. 8 AC 

Peerless Cust. 8 AC 

Pierce-A., C, 


K-S 
Own 
K-S 
| Mot- 
Mot- 
_| Mot 
K-S 
K-S 
K-S 
K-S 
K-S 


Jag 
*Borg- 
*Borg 
*Borg 


8 


Ster 


— ' Ster 
Ster 
Ster 


| Ster 


Ster 

Ster 
Yes 
Yes 
Yes 
Jag 

Tho 


Nag 
Ks 
K-S 
af K-S 
K- Ss 
~ Mot- 
Mot- 
Mot- 
Mot- 
K-S 
Ezy 
K-S 


Ster 


Borg 


Ster 
Ster 


Wal 


i Mot 
B, A NE 
Plymouth | NE 
Pontiac | AC 
Reo 15, 20, 25 ~~ Ste 
Studebak’'r Dict. 8 Ste 
Studebak’'r Dict. 6; Ste 
Stud. Com, 6 Ste 
Stud. Com. 8 Ste 
Studebak'r Pres. Ste 
Stutz | Ste B 
Viking 8 T AC 
Whippet 9% A | NE 
Whippet 98 A NE 
Willys 6 98 B ’ NE 
Willys-K 66B | NE 
Willys-K. 70B NE 
Windsor 6-69 Ste 
Windsor 6-72-77 Ste 
Windsor 8-85 


Ste 
Windsor 8-92 Ste 


Yes 
’ Mot- 
| Mot- 
| Mot- 
| Mot- 


Bulc—Cincinnati Ball Crank Ce., Cincin- 
nati, O 

Met--Metal Specialties Mfg. Co. 

NE —North East Hot-Heads.” 


SMOKING AND VANITY SETS 


AWS Art Metal Works, N. J. 

Fis--Fisher Body Corp., 

GR —-Grand Rapids 
Grand Rapids, Mich. 

Lin--Linden 

VS —Van Sicklen Corp., 
rern-—-Terastedt Mfg. Co., 


Newark, 
Detroit 
Metalcraft 


Elgin, Ill 


Detroit, Mich 





City, N. Y., and La Crosse, Wis 
Safe-T. -Safe-T-Stat Co. Brooklyn, 


CIGAR LIGHTER 
Corp., 


s. = 


Cas-—-Casco Preducts 
Coan 

*Cigac lighters im many caseS are op- 
tiowal equipment, and are not. stan- 
dard on ali models; the names of light- 
ers shown indicate the makes supplied 


ie varieus car makers 


Grand Rapids Metalcraft 
Graud Rapids, Mich 


Corp., 


Bridgeport, 


McF— McFarlan 

| Opt -Optional 

|} "On some models 

Cuno Cuno Engineering 
Conn 


Corp., Meriden 


| 
BODY FINISH 


Arco-—Jolun L. Armitage & Cuo., 
, an a 
Cleveland Varnish Co 
or Coler Co., Detroit, Mich 

[. du Pont de Nemours & Co., 


i lledeinhio 


Clev 
Dic Zz 
Du 


-M 


'Mot-M Sha 
Mot-M 


-M 
-M 


Mot- 
Mot-M Sha 
-M Sha 
Mot-M Sha 
Mot-M 


Mot-M_ Ele 


-M 


Mot- -M_ Ele 


+ Mot-M 


Nag 


Mot-M 


- Yes” 


Corp., 


Newark, | 


| an Be 


| Cha 
Cha 
Cha 
Cha 
Cha 
AC 
AC 
AC 


Ele 

Ele 
Ele 
DR 
DR 
Her 
Her 
Her 
DR | AC 
_DR AC 
Fle | AC 
Ele | AC 
Ele | AC 
Ele | AC 


22 
Le I oe 


M 


AC 
“AG 
Cha 
Cha 
AC 
~AC 
AC : 
Cha 
Cha 
| Cha 
Cha 


NE 
NE 


M Ele | 
M Ele 


M Sha | 


Sha 
; AC 
~ ¥al | — 
~ Ble | Cha~ 
Yal Cha 


AC 


Cha 


Mc ot- M 
Mot-M 
Mot-M 
Mot- 
Mot-M 
AC 
AC 
AC 
AC 

| Safe T 
Mot-M 
Mot-M 
Mot-M 


USL | 
USL 
USL 
Pre 
Pre 
Ex 
Ex 
Ex 
Ex 
*Wil 
Wil 
Wu 
Wil 
Wil | 
Wil 
Wil 
Wil 
Wil 
Wil 
USL 
USL 
USL 
USL 
USL 
USL 
USL 


Mot-M 
Mor-M 
Mot-M 
Mot-M 
Mot-M 
| Yes 
Yes 
Mot-M 
Mot-M 
Mot-M 
Mot-M 
Mot-M 
~Mot-M 
Mot-M 


Wil 
Own | | 


*Var | — 


Mot-M 


Make of Body 
Parking or 


Vanity Set 
Finish Used 
Stop Light 


~ 
L 
NM 


*Cig. Lighter 


| 
} 


Side Light 


Windshield 
Wings 





Ind 
Ind 
Ind 
Ind 
Ind 
DR 
DR 
DR 
Own 
DR 


7 GR 


Ss 
= 
—t 


C as 
Cas 
Cas 

- 
Cas 
Cas 
Yes 
Yes 
Yes 
Cas 


Mur 
Mur 
Val 
Val 
Duc 
Duc 
Duc 
Due 
Duc 
Duc *Hal 
Duc *Hal 
Duc *Hal 
Duc 


GR 
Lin 
Lin 
Tern 
Tern 
Tern 
Tern 
Fis 
AWS 
Cas AWS 
Cas AWS 
Cas 


Lin 

Lin 
Tern 
Tern 
Tern 
Tern 


Cas AWS 
AWS 
AWS 


Ind 
Ind 
DR 
DR 
DR 
Hal 
DR. 
*Hal 
Hal 
Hal 
Hal 


— |*Gla 
— |*Kel 
I*Gla 
Kok | 
Kok 


Dia 
| 


*Kel 
*Own| 


Balc 
Balc 
Bale 


| Buck 
| Buck 


| - 
| 


USE 
rOwn 


NM 
NM 
NM 





Duc 
Duc 


*Hal 
Hal 
*Hal 
*Ind 
Hal 
_Hal | 
Cor 
Cor | 
Hai 
Gui 
Hal 
Hal 
Hal 
JB | 
Ind_ | 


No 
GR 
Cas 
Cas 
Cas 
Cas 


Cas Yes 


Cas | GR | ‘Duc JB 


[JB - 


*Hal 

Hal 
*Hal 
*Hal 


| Hal 

Gui 
Hal 
Hal 
Hal 


Yes 


Yes 
Yes 


| Yes 


Yes 
Yes 
Yes 


- | Ste 


| Eat m 


ear 


Ste 
Ste 
Ste 
| Ste 


| Own 


Gen 








M DR. Cha 
M DR | Cha 
DR | Cha 
Her | Cha 
Her | Cha 
Her | Cha 
Her Cha 
Her 


Cha ; 


Pre , Mot-M 
Pre  Mot-M 
Pre Mot-M 


Wil | Mot-M 
Wil  Mot-M 
Wil  Mot-M 
Wil 


Mot-M 
wil 





tle | AC 
Ele | 
Ele 
Ele 
Ele 
Her 
Her 
Ign 
Ign 
Ign 
_DR | Ac 
Her Cha 
M DR / Cha 
M DR |! Cha 
M DR |! Cha 
M DR _ Cha 
Her AC 
~ Blos AC 
Blos | AC 
Blos | AC 
DR | AC 
DR AC 
BS | Cha 
BS Cha 
BS Cha 


Cha 
Cha 
Cha 


‘Cha 
| Cha 
; AC 
AC 
AC 


-M_ BS _ Cha 
Mot-M Her | Cha 


_ Sha TAC 
_DR | Ac 
_*DR | Cha 
Her | Cha 
Her | Cha 
Her | Cha 
Her § Cha 
| Cha 


Cha 


Mot-M 
_ Ex i Mot-M 
Wil Mot-M 
Wil | Mot-M 
Wil | Mot-M 
Wil 


Wil | Nag 
Wil | AC 
wil AC 
Wil t AC 
Ex i AC 
Ex 
Nat 
Nat 
Nat 
Nat | 


Ex 
~ USL |} 
USL 
USL 

Wil 


Wil | 
Pre 
Pre 
Wil 
Wil 
Wil | 
Wil | - | 
Pre | — 
“Wil | Mot-M _ 
Wil | Mot-M 
Wil | Mot-M 
Wil | Mot-M 
Wil | Mot-M 
Wil | Mot-M 


- Mot-M 
Mot-M 


Mot-M 
Mot-M 
AC 


AC 

Mot-M 
Mot-M 
| Mot-M 
| Mot-M 
Mot-M_ 





Cha 


Cha_ 


Pre 

Wil 
USL |. 
USL 


Mot -M 
AC 


“Mot -M_ 


Mot-M 


~ Opt 
Opt 
Opt 


FDitz < 
*Ditz 
‘Ditz 


Opt — 
Opt 
Opt 


Cor 
Cor 
Cor 


Cas 
Cas 
Cas 


Cor 
Cor 
| Cor 


- 





Hal 
Hal 
Hal 
Hal 
Hal 
Hal 
Yes 
Yes 
Yes 
Yes 


Ind 
Ind 
Sto 
Sto 
Sto 


GR 
GR 
GR 
GR 


GR 
GR 
GR 


Cas 


Yes 


we 
Yes 
GR 


Cas | 
Cas 
Cas 
“err 


Val 
Val 
“Dit 
Dit 
Duc 
Duc 
Duc 


"Duc > Own | 
Duc > Own | 
Val Cor 
GR Val _ Cor 
Val Vic 
GR Val Cor 
Yes Duc — DR | 
~ GR Duc Hal 
Duc Hal 
Duc JB 


Yes 
Yes 
Yes 
‘Tern 
Yes 


Yes. 
Yes 
Yes 
Tern 
Cuno 
7 
Cas | GR 


~ Cas 
Cas 
Cas 


Cas | 
Cas" 


Cas GR 
AC 
GR 
AWS 


M Yes © 


Hal 
Hal 
Hal 
Hal 
Hal 


Hal 
Hal 
Hal 


Ind 
Ryan 
Ryan 
Ryan 

Hal — 

Own 
Cor 
Cor 
Vic 
Cor 


| Hal~ 
Hal 
JB 


Ste 


- | Own 


Se Se Dene 


Kok 


“DR 
Own) 
Kok 


— | Per 
Per 


Bad 
Bad 


Wahl) Bad 


*Kel 


USE 
__| Bif 
CG 
CG 
Ste 
CG 


Eat 


Ste 
| Ste 





Duc 
Duc DR ‘ 
Val Own 
Val Own 
“Val 

Val 


‘Fis | 
Yes 
Yes 
No 
No 
Opt 


— | Tern 
Cas Own 
Cas: Own 
Cas GR 
Cas | GR 


_NE | - 


Gui 
Gui 


~ Aga 


Own 7 
Own 


Cor 
Cor 


Aga 


DR Gui 


Duc *Hal *Hal 


Due DR 


Gui 


Yes “Kel | 
‘Yes! Kel 


Own 
Own 


Cen 


Gen 
Gen 


| Kat 


Cen 


| CG 
Own 





—*Gui 


‘Ind | 
Ind 
Ind 
Ind 
Ind | 


Yes 
Yes 


Elg 


Elg 


8CG 


Balc 
Balc 
Bale 
Buck 
Buck 


USE if 


Own 
NM 
NM 
NM 


Yes 
Yes 
Yes 
Yes | 
Yes 
Yes 

a 
Ste 
Ste 
Ste 
Ste 
Ste 
Own 
_Eat 


ciNew Dealers Passenger Car Equipment and Accessories 
| Appointed oe : ie cake | : 


| NAME 


Wire Wheels 


| Day 


Day 
Day 
K-H 
K-H 
K-H 
K-H 
K-H 
K-H 


MotoWw 


| Motow 
MotoWw 


Se 


K-H 
K-H 


Yes 
MotoWw 
K-H 


_Gen 


CG 
CG 


Own 


~ Motow 


“Motow > 
MotoWw 
MotoW 


| Absorber 


Hou 
Lov 
Lov 
Lov 
Lov 
Lov 
Lov 
Lov 
Lov 
Mon 
Mon 
Gab 
Gab 
Gab 
Gab 
Gab 
Mon 
Lov 
Hou 
Wahi 
Lov 
Lov 
Lov 





Ste 
Ste 
Ste 
Ste 
Ste 
Own 


Bad 
USF 
Bil 
CG 
CG 
Ste 
_ CG . 


~ Eat 


Ste 
_ Ste 
Own 
Own 
Yes 
Yes 
Gen 
Gen 
Eat 
CG 
Own 
&8CG , 


MotoW 
MotoW 
Motow 
MotoW 
Motow 


| Motow 


Day 


Lov 
Lov 
Lov 
Lov 
Hou 


Wahi 


Gab 
Gab 
Gab 
Gab 
Gab 
Gab 

Lov 

Lov 


\K-H 1 


Owr 


Budd 
*Day 


*Budd 
‘Day 
| K-H 


Motow | 


Motow 
Motow 


“Motow— 
Motow 


*Yes 
‘Yes 
Day 
Day 


1K-3H 


K-H 
Motow 
Motow 








Ind_ 
DR 


Val 
Duc 


“Lin 
vs 


Cas | Lin 
nj vs 


= 


Yes 





USL 


Yes _| Yes 
Yes | Yes 





Yes | Cha 
Yes | Cha 


USL | Yes 
USL | Yes 


*Yes 
*Yes 


Yes | 
Yes | 





M Sha Cha 
M DR, Cha 
M Joh | Cha 
M DR |! Cha 


Egypt 

| Gili 

| Mou—-Mountain 
Toledo, 

Mur 

Rin 

Val 


Egyptian 


Glidden Co., 


Nat | Mot-M 
USL Mot-M 
USL | Mot-M 


Lacquer Co 
Cleveland, O 
Varnish & Color 


‘Murphy Varnish Ge., Newark, N. J 
Rinshed Mason Company, Detroit 
Valentine & Co, 
VEP-—-V. FE. P. Go., 


St Louis. Mo 


*Various other lacquers used 


tAlso Gli 


STOP AND PARKING LIGATS 


Vic 
Aga 
| Cor 


Cincinnati- 


Guide Mot 
| land, O 

Hal 

| Ind 
Ind 


Indiana 


Sto—Stover Signal 
w 


cime, Is 


Hall Lamp Co., 
Lamp 


Victor Co., 


Cincinnati, O 
Anderson, 
Co 


I 
or Lamp Mtg 


Cincinaati, O 
Corp, 


JIB John Brown Lamp Co 


*Also using Cor 


+Also using Ind. 


{Reo Model 15 uses Hall. 


Works, | 


New York city. 


Cincinnati, 
Federal Pressed Steel Co., 
Cercoran Co, 

D-R--Delco-Remy Corp., 
"| Gui 


Chicago 
, Cleve- 


Connersville, 


Engineering Co., 


Yes 
Yes | Gli 
Yes Gli 


7 
Gli 


_— | — 
Yes 
Yes 
Yes 


JB 
JB 
JB 


WINDSHIELD WINGS 
Standard equipment 
Fulton Co., Milwaukee, Fis 


+ Not 
Kek 
Per 


Delco-Remy 
HEATER 
Gladiator Mfg. Co., 


lan 
D-R 
Gla Auburn, 
Kel 

craft Corp., Grand Rapids, Mic 
Per—-Eaton Axle & Spring Co., 
*Special equipment 
Wah!l--Wahl Company 

BUMPERS 

| Bad--Badger Mfg. Corp., 
Bif--Billex Corp., Waukegan, 
| Buck—-See Cen 
Cen—Central Brass & Fixture Co., 


o 


nd 
Wi 


ers 
CG 
Eat 
Gen—General Spring and Bumpe 
Ste Stewart-Warner 
Chicage. 


Ra- CG Spring & Bumper Co., 








Perfection Heater & Mfg. Co., 


Yes 
| Yes _ 
JB JB 
JB 
JB 
| JB 


Ind | 
Kelch; made by Grand Rapids Metal- 


h 


Cleveland 


Milwaukee 


s 


Spring- 
field, O. Also makers of Buckeye bump- 


Detroit 
Eeton Axle & Bumper Co., Cleveland 


r 


Speedometer 


Corp., 


Ind ~ Kox 


be 
{— 
Pes 


7 
— | 


| Eat 
Eat 
| Eat 
Fat 
Eat 


Eat 
Eat 
Eat 
Eat 
Eat 


7 Buck Buck > 
Own | Own 


‘Yes — 


*Yes 
*Yes 
lrYes 


+¥es 


- *K-H 
*Yes 


*Yes 
+Yes 
7Yes 


K-H 
K-H 
K-H 
K-H 
K-H 
K-H 
Motow 
“K-H 
*K-H 


*Yes 


/i Yes 


‘Yes 
*Yes 


l*Yes 


, US-—-United States Chain Co. 


| USE--U. S. E 


Extra equipment. 


Cleve- | *Also using Eat. 


Wahi 
Wahl 

Lov 
__ Gav 

Lov 
Lov 
Lov 
Lov 
Lov 
Lov 
Own 
Own 
Gab 
Gab 


Cerp., Long Island City 


$Extra equipment on Ree Model 15 





Hou 


| Lov 
Mon 
Wat- 


Day 


ica, 


N 


delp 


WIRE WHEELS 


Buifalo, N. ¥ 


*On some models 


+Not standard equipment. 
| Budd—-Budd Wheel Co 

| Motew—Motor Wheel Corporation 
Dayton Wire Wheel Co., 
K-H-—Kelsey-Hayes 
Buffalo—Wire Wheel Corporation of Amer- 


SHOCK ABSORBERS 


Monroe 
John 
hia 


Gab—Gabriel Snubber Mfg. Co., 
Houde Engineering Corp., 
Y 


-Delco-Remy Corp., 


Anderson, 


Warren Watson Co., 


Daytena, 


a. 


Cleveland. 
Buffalo, 


Ind. 
Phila- 


*Extra equipment on Reol Model 16. 
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- Electric Service, 4817 Dix Ave..; DAYTON DISTRIBUTORS 
Jobber Survey In | Ineoln American Bosch Cerp. Detroit: Greenleaf, Inc., 3127 Jef- ON VISIT TO FACTORY 
, ° ferson Ave., East Detroit: Nook & Dayton, O., May 6—The follow- 
To Be Available to Public Announces Appointments O'Neill, Inc. 2074 East 65th St.,| 198 distributors of the Dayton Rub- 
Ninwalawels ar : *" ber Manufacturing Company 
; Of Jobbers Dealers Cleveland; Vanderlyn Battery Com- visited the factory here during 
$ pany, 779 Broadway. Kingston, N. April: Johnny Ball, Ball Tire Com- 
Cc 


Y.; John D. King.. Clinton Square, Pany, New Britain. Conn.; W. C. 
Cottongim. Cottongim’s Tire and 


INCOLN, Neb., May 6.—Ques- (each product they are distributing iat tle a ; . " 
tionnaires for determination of wil] be prepared for circulation. No NEW YORK, May 6.—The fol- Poughkeepsie, N. be Intricate Suprly Company. Atlanta Ga.: 
the extent of Lincoln industry are use will be made of the individual lowing are the automotive Machine Company 1089 3d Ave... A * lloerenge “A i ematiar teihe 
being submitted Lincoln jobbers reports. but grand totals of al phases er ee from April 22 to New York city; Genuine Parts pany, Louisville, Ky.; A Mayer 
and manufacturers by the junior Wul be published to show the aver- ay 1, announced by the Ameri- Comp: 1425 Ist Ave. C Grant & Maver. Detroit. Mich. 1 
division of the Chamber of Com- age number of employees. officers, #2 Bosch Magneto Corporation, ‘OMPAany, i420 Ist Ave., Sen. R. Robinso Sti , Sal > Cc ae 
merce under the direction of salesmen, annual pay roll and the, With factory at Sprinefield, Mass.: Ga; Crawford Ignition Company, Baltimore Mad. and Dea Zook, of 
Amsden Gooch. like. yor | Service stations: United Electric 2301 Noth Crawford Ave., Chicago Zook Tire Com any P eb pie 

The information will be used in . Information pertaining to ship- ee eee et od — a Pi nasa” “wee Posi “oe. a ec sce bdo 
Pia : . - S ruck is - r the } Otive wholesaler: . LU. Saiers 4 V. Clevelanc Jompany. . . ‘. . . 
Slagle aequninted with the eee carne poe Bane egg nee Norris Company. 110 East Nelson 441 Congress St.. Portland, Mle: o iee BRIDGEPORT NOW 
ance of their jobbing and manufac- | Lincoln has the proper trucking St. Cadillac, Mich. Auto Electric and Battery Company, Se ee ee ee 
5 Replacement parts wholesaler: 109 East Morgan St.. Raleigh, N. C.: Schenectady, N. Y., May 6.—G. E. 


——. concerns — broadcast frie gta i nap ge dl ornipens Be Thomas Hardman, 166 Arsenal St., Battery and Electric Company. Inc., texolite caps for automobile igni- 
TT Tits cad canmaiens may |6f yaw mealeriaks Oc commodities Watertown. N. Y.; Automotive Parts 112 West North St.. Greenville. S.C.; tion systems, formerly sold only 
consumers as . ax . en) oe ervice Company, 502 [ast Auto Electric and Magneto Com- with G. E. lacquered ignition cable 
have a_better understanding of the on a, - | ge gy making a' Michigan Ave., Langsing. Mich. pany, 477 Spring St.. N. W.. Atlanta, sets. are now beine marketed sepa- 
diversification of Lincoln business. — check oO ; reight rate: _ vo Bosch motor car radio service Ga.; Mctor Parts Company. 106 rately by the merchandise depart- 
A directory of Lincoln jobbers and | Linco n as compared with other stations: Amcc Electric Servic) Brookline Ave., Boston: Jenkins & ment of the General Electric Com- 
manufacturers, listing the name of | cities, with removal of any discrim- Company. 555 East Fordham Road. Robinson, Inc., 69 Central St.. Wor- pany, Bridgeport, Conn., it was an- 
msec’ | rates ee object. Truck in-| New York city; J. C. Mezger, Inc.. cester. Mass.; Electric Sales and nounced here. 
ormation includes listing of the 99 Broadway. New burgh, N. Y.; Service Company. 1121 Northeast These caps protect the spark 
Editor’ 
AA 
Column 





Go — os 
' towns to which the firm makes ship- Auto Battery and Electric Com 2d Ave... Miami: Electri Servi i j 
tery 3 } > - - ; Electric Service mgs and distributor head in rain 
| ments by truck, and also the towns pany. 3802 Ogden Ave., Chicago: Company. 607 East Cass St.. eoatnae. Textolite is a hard ae 
to which the firm would ship by Motor Car Service Company, 3300 Tampa: Battery and Starter Com-. g)oss compound used where high 
| truek if service were available. Indiana Ave., Chicago: Dix Auto pany, 383 Main St.. Buffalo. voltages are required. 
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ae iva 
ECENT talks by jobbers on 
what they would do if they é 
were manufacturers, and by man- \ ; 3 4 
uvfacturers on what they would do 5 3 i 
it they were jobbers, have created i { . } ; i 
considerable interest at meetings . . nN 4 yf 3 | 
in Chicago. X, ‘ 4 i 
Pat Dwyer, manager of the Ham- . / = 
mond, Ind., branch of Motor and ‘ $ i rj 
Axle Parts Service, Inc., expressea : : ‘ } 
his views recently on what he, as a ; j ; 
jobber. would do if he were a manu- x ; ] : + i ; i f 
» . * Fi ‘ . 


facturer. He said in part: : 


“I would first arrange to sell 


quality lines that are well adver- \ 
tised and have a consumer Gemand 
J would do my utmost to gather \ 





mn 
5 | . 


men 





men for a sales foree who would 
know their line and be familiar 
A _ = H ; y | 


with its manufacture, from the raw 


material stage to the finished prod- 


4 
" . _— 
oe \ 


~~ 


eT ee ee 
. 
o wee 
ead ts 


uct. 

“Not only would I school my sales- | 
men in the sale of our merchandise 
but I would also have them instruct 
the jobber on how to pass on the 
sales points to his customers. Natu- 


ten Bs IS 
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rally, I would look for the best pos- , \ 3 } 
sible: jobber connections and give * cs & ts t ° f 
those selected a restricted territor) \ %~ % ae ek \ ee i 
with full authority in it. Those Re ee oe . 2 % . 4 
jobbers who were not on their toe: NG i a ic d 5 te t 
would be eliminated and new con \ ke eM unequal € in| 


nections made atter the old ones 


had been closed out i tik \ %. "% % { ij 4 f/, 
© ye \ gpted fapebilition ‘far advanced “Ly iS s, 
aks power and safety factors’ 74 iff Se, 


‘ “s : ‘ ‘ : , : tL ' ‘ > 
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to the jobber at the same price as | \ % 
that quoted to the car manutac- | \ ‘“ 
turer, so that the jobber would be in |} . 
a position to sell the car dealers at 
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~ “se 
. 
_ ‘ 
. 
mw 
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“ 
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ee. > 
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the same price as they would get} : ; 
from their factories. Before I would | y oo 
change my sales policies I would “true as the famous Mack Bulldogs’ ii easy 


consult my jobbers and then advise 
them of changes to come in dué 
time. Many benefits are to be de- 
rived from membership in a trade 
association and I would join one.” | 


NEWARK FOREIGN TRADE 
CLUB ELECTS MEN FROM 


v 


‘to the Mack ideal of perform- — Me My 
ance, long life, and economy. ee” 


‘*% 


\\ 


_ 
, 
\, 





AUTOMOTIVE INDUSTRY : , , ’ ; ; 

| Send for details on Profitable Dealer Franchise J 

_Newark N. J., May 6.—Paul E |. , 7 wf “a 
Heller, of Heller Brothers Company | te hr ¢ ae i 
- pe “7 


was elected chairman of the For- a gs 


an Trade Club at its second an-!| »._ 

« = ye or Ee gu ‘ i ~ s 
Sewn aan Geb. ee Sicors baa al ie a 
are: Vice-chairman, George P. Rein- | ee ‘ ee 
Cw eae TOR. 5. Kersey ef! "Phe Mack Model BG 6-cylinder truck << 
Cawthorne of Weston Electrical In- | ~~. illustrated is one of the latest addi- —* 
strument Company, W. A. Weston! ~.._ gions to the complete line of 4 and 6 i 


MACK TRUCKS, Inc. 72 


25 Broadway New York, N.Y. -- 


of Splitdorf Electrical Company, J: | 
M. Imfield of Otto Bernz. Inc. G.| ~~ cylinder motor trucks ranging from 


W.. Bissell of Edison Storage Battery ~ . 

Matiamy ‘Charrette hake of Gen I to 10 tons in capacity which Mack 

don Roberts Rubber Company and now offers. 

J. L. McFadden, foreign freight for- 

warder. A secretary and treasure) 

will] be appointed by the directors 
Speaking on “Flat Tires in Ex- 





‘ 


\ 








More thon 100 Direct Mock Foctory Bronches oper- 
ote under the titles of ““MACK-INTERNATIONAL 
MOTOR TRUCK CORP.,”’ “MACK MOTOR TRUCK ie 
CO.,” of “MACK TRUCKS OF CANADA, LTD.” 


\ 


‘ 


port Trade,’ Arthur Hillyer, chiet 
of the commercial! intelligence divi- ° ‘ 
sion, Bureau of Foreign and Do- | : 
mestic Commerce of the United | , : — a —— _____._ cn 
States Department of Commerce, | al pion Sigs goed. Re ; ec ierasesuesecenenees im) 
discussed problems affecting foreign | F : 
trade. | 
The application of the law to bus- 
iness lines was described by C. J 
| q 


Junkin, chief of the division of 
commercial! laws of the bureau. He 
stressed the importance of register- 
ing trademarks in foreign countries 

With the aid of charts and motion 
pictures, R. C. Lounsbury, foreign | 
traffic representative of Pan-Amer- 
ican Airways, told of the possibili- 
ties of increased trade with Latin- 
American countries, through in- : 
creased airway service now in effect. i 
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Financial News: Range of Automotive Stocks 





New Stock Issue by G. M. 
Called Important Move 


TEW YORK, May 6.—One of 
the mast interesting finan- 
cial developments in the automo- 
tive industry of recent weeks is 
the decision of the directors of 
the General Motors Corporation 
to simplify its structure by the 
issuznce of 6,000,000 shares of 
new preferred stock to replace the 
present outstanding senior securi- 
ties. 


While this announcement was 
made by the cerporation without 
fiourish and was received in Wall 


without much comment. well 
in it 


Street 
intormed financial circles see 
several significant possibilities. 

The provosal that stockholders at 
a special meeting on May 26 ap- 
prove the new issue with a view to 
the exchange is seen as a step by 
the corporation to take advantage 
of the current easy money condi- 
ttons to do away with its current 
three tvpes of preferred stock. the 
7 per cent. preferred, the 6 per 
cent. preferred and 6 per cent. de- 
bentures, and concentrate all its 
preferred stock in one type of no 
par value shares. paving $5 a vear 
in dividends. 

The exchange of all outstanding 
senior securities for the new pre- 
ferred stock will require issuance 
of approximately 1,870,000 shares 
out of the preposed authorization 
of 6,000,000 shares. On the proposed 
exchange basis of 1.35 shares of the 
new stock for each share of 7 per 
cent. preterred, dividend yield to 
holders of the present 7 per cent. 
preferred stock will be reduced to 
an equivalent of 6.75 per cent. 
However, proposed call price of $120 
a share on the new stock will in- 
crease the equivalent call price tor 
the 7 per cent. shares to $162 a 


Share, from $125. 
For the smaller issues of 6 per 
cent. preferred and 6 per cent. 


debentures, the exchange basis of 
1.1 new shares for each share of 
6 per cent. preferred and of 1.15 
Shares for each share of 6 per 
cent. debentures will provide an 
equivalent yield of 5.5 per cent. 
and 5.75 per cent., respectively. 
Equivalent call price fer these is- 
sucs, after exchange, will be in- 
creased to $132 from the present 
raie of $110 on the 6 per cent. 
prefecred, and to S138 for the 6 
pec cent. debentures from 5115. 
Aside from these detinite advan- 
tages to preferred stockholders, the 


proposed plan, in addition to re- 
ducing annual preferred dividend 
requirements by around F wens 
provides General Motors Corpora- 
tion with a backlog of over 4,000,000 
umissued shares of the new stock 
witn which to finance part of pos- 
sible future expansion projects and 
t% satistvy requirements in connec- 
tison with new General Motors Man- 


agement Corporation without re- 
sorting entirely to surnlus earnings 
Although there has been no offi- 
cial intimation that management 
proposes to use its new preferred 
stock tor this purpose, it seems that 
sooner or later with the prevailing 
ease in credit the corporation is 
likely to capitalize such expansions 
rather than to finance them from 
surplus earnings as in the past 
Offering of the new issue consti- 


tutes the first change in corpora- 
tion’s preferred stock structure 
Since June, 1924, when the au- 


thorized amount of 7 per cent. pre- 
ferred stock was increased to its 
present total of $500.000.0900 and 
holders of the 6 per cent. preferred 
aud 6 per cent. debentures were of- 
fered the right to acquire the 7 per 
cent. stock on a share for share 
basis, following payment of $10 a 
Share 
Since 
amounts 
sion ol 


1924, in addition to small 
issued for delayed conver- 
the 6 per cent. stock. out- 
standing amount of 7 per cent. pre- 
ferred has been increased by sale 
of 250.000 shares in February, 1927. 
to reimburse corporation in part for 
expenditures of over $100,000.000 for 
plant expansions and improvements 


during 1926, and by issuance of 40 
_ shares in October of last vear 
as part payment for assets of North 
East Electric Company 


OTHER FINANCIAL NEWS 


MARMON 
eclor of the Marmon Masato 
Company today declared a 
ner cent. common stock dividend, 
pavable June 2 to stockholders of 
record at the close of business May 
19. At the directors’ meeting G. M. 
Williams, Marmon president. re- 
poried a healthy increase in retail 
gates of all Marmon models, the 


45 


bore 


Ci 


| 
| 


total for April being approximately | 
31 per cent. ahead of March. Mr.|} 
Williams also stated that dealer 
stocks were being maintained at a 
level of only approximately two 
and one-half cars per dealer, which | 
is regarded as a good indication of 
a satisfactory volume of factory 
shipments during coming months. 


UNITED-CARR FASTENER 

The United-Carr Fastener Cor- 
poration reports for the - quarter | 
ended March 31, 1930, net loss of | 
$20,852 after depreciation, taxes | 
and interest. Cest of rearranging | 
the manufacturing departments to} 
co-ordinate the production of the 
merged company has been incurred | 
for the mest part in this period | 
and charged entirely to current | 
operations. 

The consolidated balance shest, | 
as of March 31, 1930, shows current | 
assets of $1,775,770 and current lia- | 
bilities of $211,916. 


WARNER-QUINLAN 


Stockholders of the Warner- 
Quinlan Company have approved | 
the plan to increase authorized cap- | 
ital stock to 1,500,000 no par shares 
from 1,000,000 no par shares, at an- 
nual meeting. Directors and offi- 
cers were re-elected 


AINSWORTH MANUFACTURING | 
At the annual meeting of the 


Ainsworth Manufacturing Corpora- 
tion directors were re-elected. E. O. 


| 
| 
| 
| 


Christiansen was _ elected a_ vice- 
president. All officers and mem- 
bers of the executive committee 


were re-elected. 


WHITE MOTOR 

At a meeting of the board of di- 
rectors of the White Motor Com- 
pany held at the office of the com- 
pany at Cleveland the _ regular 
quarterly dividend of 50 cents a 
share was declared, payable June 
13 to stockholders of record June 
12. All officers of the company 
were re-elected. 


DISTRIBUTION CENSUS 
TO AID RETAILERS 


(Continued from Page 1) 

of the reuorts that this was not so. 
He would then be prompted to see 
whether the total number of his em- 
ployees was greater or less than the 
number employed on the average by 
stores of his size. 

He would divide his total sales for 
the year by the number of his em- 
ployees. He would also count him- 
self and other proprietors and firm 
members in, and would find by this 
method his sales per worker per 
He would then find the same 


year. ) 
figures for stores of his size and 
kind in other localities and see 


whether his people were selling more 


or less than were the average em- 
ployees. If he had more than the 


average number of employees he 
probably would start a pretty serious 
inquiry to see if there was not some 
way by which his sales per employee 
could be improved. 

Then he probably would consider 
ris salaries and wages paid per em- 
ployee as compared with the average 
for stores of a similar size in similar 
towns. If he finds he is paying 
more than the average he probably 
would consider whether he was 
wasting his money by paying un- 
necessary wages or whether the in- 
creased wages were reflecting them- 
selves in better service. If he finds 
his wages for employees were less 
than the average h would probably 
considr whether he was not operat- 
ing at an advantage over his com- 
petitors, or whether perhaps by pay- 
ing wages that were too small he 
was impairing the quality of his 
service and thus curtailing his busi- 
ness 

Light on some of these questions 
might be cast by discovering the 
sales per dollar of wages paid, 
which is really a much more signifi- 
cant tigure than sales per wage 
earner or wages per wage earner. 
There are provably many concerns 
who pay their employees more than 
the average, aiid yet as these em- 
ployees sell so much more than the 
average per employee the total num- 
ber of dollars paid for wages is less 
than their competitors who pay 
lower wages. 

There are numerous other ways 
that merchants can use the statis- 
tics in reorganizing their businesses, 
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Sales High. Low. Last Chg High Low Div Sales H 
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*And extras 


OVERSEAS AUTOMOTIVE 
CLUB TO MEET TOMORROW 
New York, May 6.—The Overseas 
Automotive Club will hold a lunch- 
eon meeting May 8 at the Hotel 
Astor, this city. Charles Baldwin. 
newly appointed assistant chief. 
automotive division of the Bureau 
of Foreign and Domestic Com- 
merce, will speak on the Australian 


' Situation 


ASSOCIATION TO 
CELEBRATE 21ST ANNIVERSARY 

Boston, Mass., May 6.—-Celebrat- 
ing its twenty-first anniversary. the 
Massachusetts Automobile Opera- 
tors’ Association will hold its an- 
nual ball Thursday evening, Ma 
8, in the Elks Hotel ballroom. f 
will be a combined entertainment 
and costume dance party. 


OPERATORS’ 
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THE INDUSTRY 
—14% 





MARMON +64% 


As the industry’s greatest sponsor of the suatahe-ctabe, Marmon this year is 
showing a distinct gain in the face of a general decline ... MARMON MERCHAN- 
DISE is properly sized; correctly styled and appealingly priced ...MARMON 
POLICIES are generous and human—production is based on dealer demands 
and not the other way around ...MARMON HAS THE ONLY complete line of 
straight-eights in the world in a definitely iataatabe year... THERE ARE 
MARMONS in the $1000, $1500, $2000 and $3000-$5000 price fields ... 
DEALERS are making money with Marmon this year, irrespective of conditions 
in the remainder of the industry ...iF YOU ARE INTERESTED in the outstanding 


straight-eight franchise write or wire today to see if the dealership in your 


territory is still open ... Marmon Motor Car Company, Indianapolis, Indiana. 


MARMON — 


STRAIGHT-EIGHT HEADQUARTERS 
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KOOLMOETOR 


Cities Service experts have set a new mark in oil 
production—an oil that is “best by five tests.” 
— 
’ It is Koolmotor Oil—the oil with 5 Point Balance. 
High-grade Pennsylvania crude was selected because 
of its recognized national superiority. Then months of long, 
hard work, expensive new equipment, 67 years of petroleum 


experience and the resources of the giant billion dollar 
Cities Service organization were employed in producing 


The perfect Pennsylvania Motor Oil 
this perfectly balanced motor oil. 


Not until Cities Service experts were convinced that SERW/e, 


Koolmotor Oil was superior in each of the five tests of oil 
quality—viscosity, fire, flash, pour point, and carbon 


residue—was a single drop ever offered for sale. 


You can recommend Koolmotor Oil to your customers 


with the assurance that the maximum benefit of each of 


























these five qualities has been retained; also with the assur- €_ONCE - ALWAYS > ADVERTISING AND NEWS DEPARTMENT 4 
. ma 2 oe s : § Cities Service Company, 60 Wall Street, New York City F 
ance that they will find it the finest and safest lubricant B Gentlemen: Please send me a copy of your pamphlet, Whatever the § 
L, . . § Road—Whatever the Climate (Koolmotor Oil) £ 
they can put in their crankcase. H SSG ne eA a Ih ee ne En : 
i 4 
B (CAMGGress) .... .cercee-sserseverersece-sereseseseseeeseerereer® | 
CITIES SERVICE OIL COMPANY ' : H 
g (City) ee ee oe ee ee ee (State)... .-ceccecceess oe 
gr.S I would appreciate .....cccccees . extra copies for distribu- @ 
tion to my customers a 
60 Wall Street, New York B tion fo my customer , 
MR 00 ey Cities Service Radio Concerts, Fridays, 8 P. M., Eastern Daylight Saving Time—WEAP aad 32 Associated Stations on N. B. C. Coast-to-Coast Network ry f 
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